Food Labeling For Children

Shannon Allen & Ellen Goddard
University of Alberta

PPOCIR Workshop Dec. 5,2014



Policies for the Protection of
Children as Consumers

m In Canada, we recognize children as a vulnerable population and as
such have specific policies aimed at protecting them.

m The Canada Consumer Product Safety Act() has various regulations
pertaining to children’s products such as

m Strollers

m Sleepwear

m Cribs, bassinets, and playpens
m Toys

m When it comes to advertising, Advertising Standards Canada has a
code specific to children®, but this is only a self-regulatory
approach.

m Advertising directed to children has been prohibited in Quebec
since 1980 by the Quebec Consumer Protection Act®



Some warning labels you may see
on children’s products in Canada

On balloons: On sleepwear:
WARNING! NOT FLAME RESISTANT
CHOKING HAZARD - Children under

8 years can choke or suffocate on
uninflated or broken balloons. Adult
supervision required. Keep uninflated
balloons away from children. Discard
broken balloons at once.




Warning labels on adult products

m What if a product is not safe if used as intended?

WARNING

Cigarettes are addictive
and harmful.

You have the will. There is a way.
1-866-366-3667
gosmokefree.gc.ca/quit

Health Canada



http://news.nationalpost.com/2011/09/27/more-shocking-cigarette-pack-warnings-on-the-way-in-canada/

m We know that overconsumption of fat, salt, and sugar result in
obesity, heart disease, diabetes, hypertension, etc... We
could put cigarette-style warning labels on unhealthy foods.

+ Should this apply to food? |I
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+ Why don’t we have tobacco-style

warning labels on unhealthy
foods?

m Existing systems of self-regulation have not reduced the global
proliferation of food marketing to children®

m There are some key differences between fast food and tobacco

m Tobacco is well known to be lethal, whereas the relationship between food
and health is more complex®

m The tobacco industry has been uncooperative in the past, while the food
industry has shown willingness to be part of the solution®

m Food is a necessity! Tobacco is not.

m The main tools used in decreasing tobacco consumption are taxes,
graphic warning labels, and bans on advertising.

m Taxes on unhealthy food would disproportionally affect low-income
families®

m A study examining fast food consumption in Quebec found significantly
lower fast food consumption®



What about food intended for
kids?

Poor eating behaviour and obesity in children cause health problems

that last into the later stages of life and increases the risk of premature
death®

m Most adults know that fast food is not a healthy choice, but do the
kids eating it know that?

m How can we distinguish foods intended for children?
m Would kids react to a labeling mechanism?

m What type of label would be most effective in persuading kids to
make healthier food choices?

m Graphic
m Educational
m Traffic light



+
Examples of Label Types

Traffic light:

£ ) SATURATES
SEENY 2.0g per serving

. SUGAR )
42.2g per serving
2.0g per serving /

S

http://www.dailymail.co.uk/news/article-1178048/Red-warning-labels-
junk-food-traffic-light-packaging-plan.html
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Educational:

YOU WOULD NEED TO CLIMB
SIX FLIGHTS OF STAIRS TO
BURN THE CALORIES
CONTAINED IN THIS PRODUCT.

Graphic:
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Study on Children’s Response to
Warning Label and Price
Interventions on Snack Foods(®

Objectives:

m To determine the effectiveness of using fat taxes and/or
warning labels as a tool to persuade children to choose
healthier snack foods.

m To determine whether these tools are equally effective
among children with different levels of cognitive
development.

m Vocabulary

m IQ

m Executive Functioning




==
Background |I

m School-aged children have autonomous spending power and often
use it to purchase energy dense / nutrition poor snack foods.

m In order to reduce the incidence of obesity, several tools have
been proposed to aid people in making healthier food choices:

m Fat taxes (= | [ Health Canada

: _ Y ¢ :
(an increased price for less healthy foods) - | | recommends

eating foods like
. this less often

m Warning labels because they are

(indicate risks of consuming less healthy foods) ‘ g'rg:o'd"i::"mes' I
5 .

/

m There is mixed evidence in the fat tax literature as to its
effectiveness.(1:2:3.4% The literature on warning labels is less
robust but does indicate potential.®?

m No study to date focusing on how these interventions would affect
children’s food choices.



+
Methods &
Findings

m Children aged 8-12 were interviewed at various out of school
care facilities in Edmonton

m questionnaire pertaining to snack food purchases
m purchase experiment

m measures of cognitive development

m In general, children would avoid foods with fat taxes or warning
labels.

m Fat taxes are more effective than warning labels
m Children with higher EF are more price sensitive

m Reaction to a warning label does not appear to differ based on age,
gender, or cognitive measures



+
Developing Policy to Protect
Children from Poor Diets...

m Why do we have policies specific to children’s products but not for
children’s foods?

m Kids are not as aware of what foods are healthy

= Kids are at greater risk of developing long term health problems as a
result of a poor diet®

m Society has a responsibility to protect children; this includes their health
which is directly affected by diet

m Do we need more than a Nutrition Facts Panel on children’s foods?

m What criteria should we use in determining what foods to place
additional labels on?

m If we can determine a labeling method that is effective, it could
prove to be an important policy tool in combating childhood
obesity.
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