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Who are they?

 819 885 in the past three years

(National Household Survey, 2011)

 Mainly from Asia, Middle East and Europe

 Highly educated

 Low income

 Higher rates of unemployment (11.5% vs 4.9%)





The methodology

 Interviews

 Literature Review

 Analysis of marketing strategy

 Analysis of communication strategy

 Focus groups in Montreal, Toronto and 
Vancouver
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The sample

 Credit offers aimed at newcomers

 In airports, information brochures for 
newcomers and on websites of financial
institution 

 From chartered banks, credit unions and private
companies
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The marketing strategy

 Offers target the needs of the newcomers

 Easy access to credit

 Uses of various strategies:
 Sales promotions 

 Differentiation strategy

 Educational tools
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The communication 
strategy

 The information is hard to access

 The interface is complicated

 The words are difficult to understand

 The layout is inadequate

 The promotional information is emphasized

 The important information is in fine print
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The perspective of 
newcomers

 Their relationship with money and their
knowledge of the Canadian credit system

 Their opinion about the information given by 
financial institutions

 Their opinion about two credit offers

 What kind of information do they need ? 

 How this information should be given? When? By 
who?
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In conclusion

 The marketing strategies are ingenious and 
effective

 There is problems with: 

 the access to information 

 the intelligibility of the message

 Newcomers understand the promotional
message but they do not know the information 
that would be useful to make the best choice for 
them.
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Possible solutions

 Ads that encourage the consumer to seek 
additional information

 Guides and brochures by neutral 
organizations

 Explanation box

 Inspired from the rules of responsible credit

 Easy to find, to read, to understand
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Thank you!

mguenette@option-consommateurs.org
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